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CZECH REPUBLIC
There isn’t any specific legislation regarding supermarkets (working hours, weekly program etc.), except for the Law no. 395/2009 Coll., on Significant Market Power in the Sale of Agricultural and Food Products. The aim of this Law is regulation of commercial relationship between supermarkets and their suppliers. The Law is available only in Czech on
http://www.psp.cz/sqw/text/tiskt.sqw?O=5&CT=431&CT1=0. 

Also, there isn’t any legislation on the commerce of traditional alimentary products. On the other hand, there exists the program supporting high-quality Czech food products called KLASA National Mark. More information are available in English on http://www.klasa.eu. Moreover, the Ministry of Agriculture established new mark supporting typical regional food products called Regionalní potravina. Information on this mark is available only in Czech on http://www.regionalnipotravina.cz. General information on the food industry in the Czech Republic are available in English on the web site of the Ministry of Agriculture  http://eagri.cz/public/eagri/en/food.
FRANCE
En France, il existe une législation spécifique aux supermarchés. En effet, les supermarchés ont la possibilité d’appliquer la Convention collective nationale des grands magasins et des magasins populaires du 30 juin 2000. 

http://www.legifrance.gouv.fr/affichIDCC.do?idConvention=KALICONT000005635093
L’application de la convention collective précitée est discrétionnaire, en effet les établissements peuvent opter entre l'application de cette convention et l'application d'une autre convention collective susceptible de régir leur activité, par voie d'accord avec leurs délégués syndicaux ou, à défaut de délégués syndicaux, par voie d'accord avec leurs représentants du personnel, mandatés par les organisations syndicales représentatives sur le plan national (article 1-2).

Les heures de travail, la durée maximale du travail ainsi que le programme hebdomadaire de travail sont régis par la Convention collective du 30 juin 2000 aux articles 7-1 à 7-10.

En ce qui concerne les relations commerciales avec les fournisseurs et le système des taxes imposées à ces derniers, les pouvoirs publics ont, depuis longtemps, tenté de réguler ces relations, en particulier, en renforçant l'interdiction de revente à perte par la loi du 1er juillet 1996, dite «loi Galland». Cependant, cette démarche a aussi conduit à une atténuation de la concurrence entre enseignes et entre fournisseurs de produits de marques nationales, une augmentation des marges arrière (rémunérations versées par les fournisseurs aux distributeurs, théoriquement pour des services de «coopération commerciale» rendus par ces derniers) et, au final, une augmentation durable du niveau des prix de vente aux consommateurs.

C'est pourquoi les pouvoirs publics ont initié un accord de baisse des prix entre fournisseurs et distributeurs, signé en juin 2004. La loi du 2 août 2005 en faveur des PME a ensuite réformé la loi Galland afin d’encourager distributeurs et fournisseurs à baisser les prix de vente. Elle introduit, à compter de 2006, une formalisation plus poussée des négociations commerciales annuelles entre fournisseurs et distributeurs, de façon à prévenir les marges arrière abusives, et un nouveau mode de calcul du seuil de revente à perte, qui accroît la latitude des distributeurs pour baisser leurs prix. L'impact de cette politique apparaît déjà sensible mais ne prendra sa pleine mesure que progressivement par le jeu de la concurrence ainsi renforcé.

http://www.budget.gouv.fr/directions_services/dgtpe/TRESOR_ECO/francais/pdf/2006-025-02.pdf
En ce qui concerne le commerce de produits alimentaires traditionnels, il n’existe pas de législation spécifique.
GERMANY
There isn’t any specific legislation regarding commercial relationships of supermarkets with their suppliers. The provisions of the general Civic Code and the general business legislation apply here.

Also, there aren’t any specific taxes imposed on suppliers for supermarkets. The general income tax system for persons and businesses and the VAT are used in this context. For farmers there are specific, simplified taxation rules.

All relevant information on the commerce of traditional alimentary products can be found at
http://www.ble.de/cln_099/nn_987330/DE/02__Kontrolle__Zulassung/10__GTSpezialitaeten/Spezialitaeten__node.html?__nnn=true 
and

http://www.ble.de/nn_987330/DE/02__Kontrolle__Zulassung/10__GTSpezialitaeten/Kontrollen.html (in German only).
Any producer can market their product as "traditional agricultural product" under the provisions of  the EC-regulation 509/2006 as long as the food specialty is recognized by the EU, the product fulfills the specifications and the producer/seller  is subject to the control system.

EC-regulations 509/2006, 1216/2007 and 882/2004 are applied directly. 

Registering of specific features of food items and the control system that is also used to survey the producers and sellers of traditional alimentary products are specified in the German law "Lebensmittelspezialitätengesetz" (LSpG). The text of the law (in German) can be found at http://www.gesetze-im-internet.de/bundesrecht/lspg/gesamt.pdf.
ITALY
Shopping hours

The regulations governing shop opening hours (and therefore also supermarket opening hours) are contained in arts. 11-13 of Decree Law no. 114 of 31 March 1998.

Operators in the sector are allowed to freely determine the opening and closing hours of retail shops provided that they observe the criteria set by the municipalities that retail shops may remain open to the public for a maximum of 13 hours between the hours of 7 a.m. and 10 p.m. (art. 11).

Retail shops are still obliged to close on Sundays and holidays, as well as for a half day during the week in cases decided by the municipality, which also has the task of selecting days and zones in the territory in which Sunday and holiday closure may be waived. These days include also those during the month of December and a further eight Sundays or holidays during the remaining months of the year.

The power to waive compulsory Sunday and holiday closing and to freely determine shopping hours is extended also to commercial operators, although restricted to the zones of municipal territory having a prevalently tourist economy as well as the cities of art.

The "Special Provisions" contained in art. 13 of the decree list the shops excluded from the opening and closing rules in the case of sales activities carried out in an exclusive and prevalent fashion.

These consist in particular of: shops selling monopoly commodities, shops located inside camping sites, villages, tourist-hotel complexes, retail outlets on the motorway service areas, railway stations, sea ports and airports, newspaper kiosks, ice-cream vendors and gastronomic stalls, rotisseries, cake and pastry shops, shops specializing in the sale of beverages, flowers, plants and gardening tools, furniture, books, records, magnetic tapes, music cassettes, videocassettes, works of art, antiques, prints, postcards, souvenirs and local craftwork, as well as motorway service stations.

Only in the case of food shops, whenever more than two holidays occur in a row, it is compulsory to guarantee opening to the general public in accordance with the procedures laid down by the mayor. The municipalities may authorize sales during nighttime hours for a limited number of local shops, taking into account users’ needs and the characteristics of the local area.

No special fiscal system is provided for suppliers of supermarkets.

Wholesale market regulation

Market management is regulated by national and regional legislation as well as by specific “Market Regulations”.

Generally speaking, wholesale markets – which are included among the public services provided by the local authorities – are regulated by law no. 125 of 25 March 1959 and subsequent enabling decrees, including, for fruit and vegetable products, the Ministerial Decree of 10 April 1970.

After the approval of law no. 125/59, “markets” became a matter to be transferred to the Regions, first by DPR no. 7 of 15 January 1972, and later by DPR no. 616 of 24 July.

Regulatory and programming tasks have been transferred to the Regions while the Municipalities have retained the administrative functions pertaining to installations and management.

Decentralization of the competences regarding the markets has led to the promulgation of numerous regional laws that differ substantially from one another, even with regard to the very definition of “wholesale market”, as well as in the classification of market types, the specification of products sold and the list of services performed.

With regard to the national legislation governing the sector and specific regional laws, the rules of market functioning, with special reference to opening hours, cleaning, organization of porterage services, procedures for the concession of stores and parking areas, etc. are established by regulations adopted by the founding bodies of the market itself.

In around the mid 1980s, a process of profound modernization began in the wholesale market sector with a view to rationalizing and requalifying the activity carried on inside these structures.

The advent of law 41/1986 (budget law) marked the transition from a totally public management of markets to mixed management forms with the establishment of joint-stock companies with equity held by both public entities and private investors; financial incentives were also offered for the construction of wholesale agro-food markets of national, regional and provincial interest by mainly publicly owned consortia.

The new agro-food centres provided for in the law were designed for the sale of all types of agro-food products, with a view to concentrating in these structures an full and complete range of services ancillary to the market and logistical activities; furthermore, an invitation to participate in the construction of the markets was extended to both public components (Municipality, Region, Province and Chamber of Commerce) and private investors (in particular business operators active in the market itself) by introducing, in the form of companies with mixed public and private capital, an essential tool for the start-up of a possible process of privatization of the management of local public services.

After the introduction of the new Market Plan, and in particular after the approval by CIPE of the enabling resolution of 21 December 1988 indicating the criteria to be followed in the evaluation of the modernization projects, the following 14 markets were granted funding: Turin, Verona, Padua, Parma, Bologna, Rimini, Rome, Fondi, San Benedetto del Tronto, Pescara, Naples, Cosenza, Catanzaro and Catania.

At the same time, a number of Municipalities (including Milan, Genoa and Florence), not included in the funding provided for by law no. 41/86, launched their own independent wholesale market modernization programmes.

Intermarket links were later provided for in DL no. 321/96, which called for the establishment of a compulsory consortium to set up and manage the information system of the wholesale agro-food markets (“Infomercati”).

Since January 2002 Infomercati has been communicating to the Ministry for Economic Development the data referring to the prices of the more important commodities handled. Currently 30 fruit and vegetable markets, including all the larger national ones, are members of the Infomercati consortium.

Data

Currently, the majority of agro-food markets in Italy are owned and run by mixed companies. Nevertheless some old municipal markets survive and have been licensed out to companies. Only a small number of markets are wholly owned by private entrepreneurs. The data indicate that market structures in Italy are highly fragmented.

In detail, in Italy there are:

􀂃 130 wholesale fruit and vegetable markets. These markets are extremely heterogeneous in terms of both characteristic features and volume of commodities handled: nearly 80% of fruit and vegetables bought and sold on the wholesale market is accounted for by the 24 larger markets (Fondi, Rome, Milan, Naples, Nocera Inferiore, Bologna, Turin, Catania, Verona, Bologna, Padua).

􀂃 14 flower markets;

􀂃 12 cattle and meat markets;

􀂃 2 poultry and rabbit markets;

􀂃 15 agrofood markets or centres (Bolzano, Turin, Milan, Verona, Padua, Sarzana, Parma , Bologna, Rimini, Florence, Rome, Fondi, San Benedetto del Tronto, Pescara, Catanzaro). Several of these, in addition to the fruit and vegetable sector, offer also all the other commodities (flowers, fish, poultry and rabbits, meat), while others handle only one commodity line.
SLOVAKIA
The Law passed on March 4th 2010 (Loi du 4 mars 2010 sur les conditions inadéquates dans les relations commerciales entre l'acheteur et le fournisseur des denrées alimentaires) regulates unsuitable conditions in commercial relationships between buyers and food suppliers. 
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